
 
 
 
Job title: Ecommerce Merchandiser  
Job Location: Farringdon, London  
Salary: Competitive, based on experience 
Reports to: Head of Ecommerce 
 
Join the Barefoot Revolution 
Join the team in the mission team to turn Vivobarefoot into the leading and 
most influential shoe brand in the world. Our core value are to Honor the 
Foot, Innovate sustainably, Inspire each other and Move More 
 
The Brand, VIVOBAREFOOT 
Vivobarefoot make the best barefoot shoes in the world. Created without 
compromise around our patented Pure Barefoot Technology, our products are 
the epitome of ancient wisdom with modern technology. Designed in London, 
with a sole for every terrain, to live your life barefoot - 24/7. 
Driven by a passion for healthy movement in all its forms, Vivobarefoot will not 
stop until the world comes back to its natural senses and starts moving again. 
Reconnecting feet with brains all over the world, with a growing army of 
medics, scientists, physios, and health professionals. 
 
The department 
The role sits in the Ecommerce Team, part of the Sales function. The e-
Commerce team is a team of 4 and works closely with the Marketing, 
Creative, Operations, Sales and Finance teams; supported externally by 
several key third party infrastructure and service partners.  
 
Overview 
The candidate is responsible for day to day merchandising of 
vivobarefoot.com bringing together bi-annual range launches, marketing 
assets and working with the ecommerce team to deliver sales targets in line 
with budgets. Key to the success of the role is a sharp eye for detail and 
briefing developments to enhance the customer journey.  The candidate 
should have prior working experience in delivering the above, and an interest 
in developing their knowledge in ecommerce sales.   
 
Objectives and duties 
Day-to-day site upkeep and management 

- Responsibility for day-to-day site appearance of www.vivobarefoot.com 
and associated sub-domains.  

- Work with operations to manage product pricing, availability and 
merchandising.  Ensure stock availability of key lines, activate and 
deactivate products as appropriate. 



- Collaborate necessary merchandising materials including images, 
videos, content and product specifications.  

- Appropriately plan customer facing merchandisable space on the 
website to drive sales in line with promotional calendar.  

- Manage build of bi-annual range launches. 
 
Cross channel sales and international co-ordination 

- Working with international translators ensuring up to date content 
- Build generic pages across all sub domains and communicate out.  

 
Website improvements  

- Brief tickets / developments and work with third party web development 
agency to land enhancements / fixes to website 

- Manage day-to-day website admin – Control of 404s / redirects. 
- Feed in to e-Commerce strategy and website development plans 

based on latest market trends and directions.  
- Keep up to date on conversion methods and rates, delivery & service 

proposition, look-and-feel and user experience. 
- An understanding of google analytics and ability to suggest 

improvements based on findings. 
 
Person profile and skills 
We are looking for a confident and dynamic individual with a keen interest in 
running / fitness / sport looking to work in a fast paced independent retailer.   

- A theoretical knowledge of e-Commerce with a background in 
commercial and marketing focused e-Commerce or multi-channel 
brands is essential. 

- Ability to focus and manage simultaneous work streams. 
- Adaptable enough to re-target resources in order to deliver short term 

goals and tasks.   
- Excellent excel skills 
- Appreciation of customer acquisition via current social, viral and digital 

marketing strategies 
- Ability to identify non-movers and suggest sell through strategies 
- Qualified to degree level or equivalent 
- Genuine interest in apparel / footwear / sports industry with well aligned 

personal interests 


